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Welcome, and thank you for your interest.  

Most likely you requested this package because you need a nonprofit consultant 
and/or copywriter who understands the language of a donor.  You are looking 

for someone who specializes in fundraising, capital campaigns and proposals that take an organization’s 
revenue generation to its next level.   

Whatever your reason for contacting me, you want to know more about me before you hire me to write 

for you.  If we were sitting face-to-face in your office, you’d ask me questions.  Let me try to answer a 
few of those questions right here. 

 
 

Frequently Asked Questions 

 

Q:  “Do you have experience in my field?” 

A: For the past 20 years I have forged strong personal and corporate partnerships and seized upon 

opportunities where I have helped leading global organizations such as The American Red Cross, 

The YMCA, The American Lung Association, The Arthritis Foundation, The Juvenile Diabetes  

INTRODUCTION 
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Research Foundation and Columbia Law School, attain, and usually surpass, their fundraising 

targets. I have consistently exceeded challenging targets across corporate sponsorships, major 

capital campaigns, annual campaigns, endowments, events, and planned giving, that have 

benefited numerous communities. 

 

Q: “What are your qualifications as a consultant and a copywriter?” 

A: My writing ability is strengthened with an in-depth knowledge of people skills and bringing 

awareness of an organizations mission to the forefront through: writing persuasive fundraising 

proposals; capital campaign strategies; donor solicitation letters and case studies.   

 

Q: “What kind of assignments do you handle?” 

A: I can handle a full array of projects and copy.  Fundraising letters to capital campaigns to email 

landing pages to website content. 

 

Q: “What can I expect from working with you?” 

A: You can expect a pleasant, professional working relationship.  When we sign our Agreement, I 

am making a commitment to deliver exceptional work in a timely manner.  You will be treated 

with respect.  It is my hope to create a long-lasting business relationship. 

 

Q: “What sets you apart from everyone else?” 

A: I will always look out for YOUR best interest.  I am loyal, dedicated and committed to giving you 

the best ROI for your organization.  “Kathryn single-handedly restructured our annual event making 

it more productive with significantly higher-level sponsors and added multi-year sponsors to help 

create an annuity moving forward year to year.”, Kelley Rice, Former Sr. Vice President – 

Development & Communications, YMCA of Greater Boston 

 

Q: “How long will it take you to write my copy?” 

A: My ideal time frame is 2-3 weeks to craft your copy, so I can revise and polish it until it we’re 

both happy with every word.   
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I realize there may be circumstances where you need a quick turnaround.  If the job is a rush, 

please indicate on the enclosed order form and give me the date by which you absolutely must 

have the copy.  If I take on the job, I guarantee you will receive the copy by the deadline date. 

 

Q: “What does it cost to hire you for a project?” 

A: For any nonprofit job or copywriting assignment, just let me know what type of project that you 

have in mind and I’ll quote you a price.  The attached “Schedule of Estimated Investment” gives 

typical prices for a variety of different projects. 

 

Q: “How do I order from you?” 

A: Simply pick up the phone and call me at 646-269-7960.  You can also email me at 

KSelvidge@bridge2bridgecopywriting.com . Let me know what you are looking to do and send 

me your website URL, as well as any other materials that will give me the background information 

I need to write your copy.  Use the enclosed order form as a guideline. Together we can come up 

with a solution that will suit your needs. 

Best regards, 

Kathryn Selvidge 

 

P.S.  If you have an immediate need, call me right now at 646-269-7960 or email me the details at 

KSelvidge@bridge2bridgecopywriting.com.  There is no charge to discuss your job with you and give 

you an estimate.  And no obligation to buy. 

I look forward to hearing from you soon. 

 

 

 

 

 

 

 

mailto:kselvidge@bridge2bridgecopywriting.com


Kathryn Selvidge                                                                              kselvidge@bridge2bridgecopywriting.com 
www.bridge2bridgecopywriting.com                                                                                            646-269-7960 

Return to Top Page 5 of 67 

 

 

 

  

“ability to identify significant new donors…” 

“Kathryn was an extraordinary Director of Development and has a great personality. She rapidly 

mastered Seacology’s mission and mode of operations, but even more importantly she incorporated that 

mission into her life. She is the first development director that we have had that made personal financial 

contributions to our organization; in this aspect she has differed from all other staff members. She helped 

lead us to obtain crucial new funding for our important projects.” 

“I wish that Ms. Selvidge was still at Seacology, as I miss her participation in our board meetings. In my 

opinion, Kathryn Selvidge is the best development professional Seacology in our history, with her ability 

to identify significant new donors, explain our conservation mission to them, and solicit large important 

new gifts.” 

                                                                        Paul Alan Cox, PhD Chairman and Founder of Seacology 

 

“…key contributor to… annual fundraising goal year in and year out.” 

“Kathryn single-handedly restructured our annual event making it more productive with significantly 

higher-level sponsors and added multi-year sponsors to help create an annuity moving forward year to 

year.  As a non-profit organization, we were able to immediately take advantage of Kathryn’s intake 

skills in fundraising including: her persistence, creativity and ability to work independently. She was a key 

contributor to the association’s making its annual fundraising goal year in and year out.” 

            Kelley Rice, Former Sr. Vice President – Development & Communications,  

YMCA of Greater Boston 

 

 

 

 

WHAT OTHERS SAY ABOUT KATHRYN 
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“takes goals seriously…” 

“Kathryn is a very bright individual with tremendous passion and kindness. She is positive and very 
generous with her resources including experience and time.  I would describe Kathryn's professional 
characteristics having worked as a colleague along-side her as:  Go getter - loves to have a project to 
lead and will take goals seriously and will do everything possible to meet all goals; well organized and 

strong contributor.” 

“Kathryn is a professional and presents very well to clients, internal staff and board members. Prepares 
ahead of time and provides what is expected in a thoughtful and professional manner.  She is also 
enjoyable to work with - socializes very well professionally – and she has the ability to "work a room". “ 

Donna Desmond, CFO, Old Colony YMCA 

“…enthusiastic and well-informed…” 

“I have known Kathryn since 2016 as both a friend and in my position as a donor.  As a former nonprofit 

development executive, myself, I can attest to her professional skills in the fundraising field.  She brings 

many strengths to the table, including a high level of integrity, strong writing skills, strategic planning, 

persistence and creativity, a warm professionalism and outstanding communications.  She is enthusiastic 

and well-informed about the causes she supports.  

As her friend I can attest to her strength of character, compassion for others and all-around lovely 

personality.  Her sincerity shines through and she has a great sense of humor – always a plus!” 

                               Jennifer N. Nixon, Board President, San Francisco Choral Artists 

“…impressed with her initiative and commitment…” 

“I had the pleasure of working with Kathryn at the American Lung Association in California Greater Bay 

Area to build and cultivate partnerships with volunteers and corporate and community stakeholders. 

Kathryn is professional, positive, innovative, thorough, and responsive. She has a natural ability to foster 

relationships and I was always impressed with her initiative and commitment to understanding the needs 

of volunteers and partners.” 

                      Jenny Bard, Director of Health Partnerships, American Lung Association 
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“brought a wealth of information and concrete strategies…” 

“I want to enthusiastically endorse Kathryn as a strong, articulate, strategic and successful fundraising 

professional. Kathryn volunteered on my Development Committee for a year, at the Virginia Thurston 

Healing Garden Cancer Support Center. She brought a wealth of information and concrete strategies to 

our group who needed to take our fundraising to the next level by engaging high end donors, high end 

events and corporate support. Her generosity continues with us in a long-distance mentor relationship as 

she offers her insights and templates teaching us to craft winning partnerships. Passionate, smart lady.” 

 

Margaret Koch, Executive Director,  

                  Virginia Thurston Healing Garden Cancer Support Center 
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American Writers and Artists, Inc. 

 Professional Copywriting Training 

 

American Lung Association 

Leading national organization working to save lives by improving lung health and preventing lung 

disease, through research, education and advocacy. 

 

Columbia Law School 

Columbia Law School is a professional graduate school of Columbia University, a member of the 

Ivy League - especially well known for its strength in corporate.  

 

Juvenile Diabetes Research Foundation (JDRF) 

Leads the global type 1 diabetes research effort to keep people healthy and safe until they find 

a cure for the disease. 

 

Seacology 

An environmental conservation organization dedicated to the preservation of island environments, 

island cultures, island ecology and island marine ecosystems. 

 

The American Red Cross 

The American Red Cross, also known as The American National Red Cross, is a humanitarian 

organization that provides emergency assistance, disaster relief, and disaster preparedness 

education in the United States. 

 

CLIENTS AND EXPERIENCE 
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The Arthritis Foundation 

A leading arthritis nonprofit organization dedicated to the prevention, control and cure of arthritis 

in the United States. 

 

The Greenwich Family YMCA 

A global community organization which provides youthful development, promotes healthy living 

and embodies social responsibility. 

 

The ProEmp Journal 

A professional employer organization journal (PEO) that provides a service under which an 

employer can outsource employee management tasks, such as employee benefits, payroll and 

workers' compensation, recruiting, risk/safety management, and training and development. 

 

The YMCA of Greater Boston 

A global community organization which provides youthful development, promotes healthy living 

and embodies social responsibility. 
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The Deal  

“That’s the deal, you can take or leave it Kathryn”, said Kathryn’s father firmly.  It was late March, 

nearing the end of Kathryn’s Junior year in high school and college application period was quickly 

approaching. 

Growing up Kathryn had always wanted to be a dancer.  Dancing since she was 5 years old, Kathryn 

couldn’t think of anything else that would be more important in her life than achieving this goal.    

“How am I supposed to convince my father? My chemical engineer, problem solving, logical father, that I 

will not be going to college?  That instead, I plan to be a professional dancer?” Kathryn wondered to 

herself.  

“I know, I will convince him that this direction will be the best for me.  Surely, he will understand that 

logic.” Kathryn said to herself. “He will be proud of me.  Delighted that I have a path in life.”  

She was ready to begin. 

“Dad, she carefully started, “I have achieved several milestones in my career already, danced with 

several professional companies throughout the country and now have an opportunity at 17 to dance with 

one of the most prestigious dance companies in the world. What’s more – I love it!”. 

Well, as you might imagine, a chemical engineer’s logic is nowhere near what a free-spirited, head 

strong 17-year old’s logic would be.  In fact, completely the opposite.  

The idea of her not going to college never entered Kathryn’s father’s mind.  It never entered his scope of 

imagination.  

“Dancing?  This makes absolutely no sense at all!  What are you thinking? Or rather, WHY are you not 

thinking about your future?” Kathryn’s father asked.   

Dancing, in the eyes of Kathryn’s father, was a hobby, not a life choice.   

Many discussions took place and it was a difficult time between Kathryn and her father.  She loved her 

father dearly but stood emphatically holding her ground. Of course, her father also stood strongly 

holding his ground.  It was a stand-off.  

All Kathryn kept thinking was, “how am I to convince him that I know me best?  That I have thought about 

this choice since I was a child.  He knows that I love dancing. He knows that I am good at it.”   She further  

ABOUT KATHRYN 
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thought, “It’s something that I excelled in and isn’t that what life is about?  Choosing that which you love 

and excelling in it?” 

Her father had his own sense of logic, saying to her, “Do you really know what you want at this stage in 

your life?  Did you truly take the time to decide what your options will be? Did you even consider thinking 

about what other areas you might also excel in?”   

Well, not past dancing she hadn’t.   

He continued to ask Kathryn, “Have you thought beyond the time in your life when you will no longer be 

dancing?  When you might want a family? When you are no longer physically able to keep up with 

father time, what you will do then?  Or worse, what would you do should, God forbid, you get injured 

and not be able to continue with your career as a dancer? What is your back-up plan?” 

Engineer logic was winning here.  Kathryn thought, “I hadn’t taken the time to truly think past when I 

physically can no longer dance.”  She wasn’t keeping in mind that a dancer’s life is not a long one, that 

her love for dance was clouding her judgement by her inexperience with life.   

It made her think a little bit more. 

Before she could throw in another comment, her father, the logical one, presented her with a deal.   

He said, “if you give one year to attend college and hate it, you can leave and go dance.  Nothing else 

will be said about it. However, if you commit to that one year and like what is being offered to you, you 

can continue with that commitment and finish the 4 years.”   

Since she knew herself best, she said “you’re on!”  She had just bested the engineer! 

As freshman year began, Kathryn found herself enjoying college life.  Her classes were interesting, the 

social aspect was quite bonding, and she was getting good grades.    All in all, everything was going 

quite well.  

However, this is not what Kathryn had expected to happen.  She was going in to prove her father wrong 

and move forward with her dancing career once and for all.  After all, she was the one who knew what 

was the right path for her, right?  

As it turned out, she was wrong.  Very wrong.  

She now had to contemplate what path she needed to choose.  Still not wanting to give up on her dream 

of being a dancer yet feeling that she owed herself this chance to succeed on another level.   

“What do I do now?” she said to herself. Just the idea of telling her father he was right was not an option 

to a strong-minded young woman.  So now what? What’s the plan? 
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She had always trusted in her father’s opinions.  His judgements seem to be sensical. Most importantly, 

her father took into consideration her feelings and needs.  Perhaps the best way to move forward with 

this decision was to have a frank discussion, one where they could both lay on the line what their thoughts 

truly were.   

As Kathryn was on Christmas break, she sat down with her father to have a life discussion.   

Kathryn’s father asked, “Do you want to continue with the next semester?  Do you want to finish your 

freshman year?”  

She did.  In fact, she was looking forward to seeing the friends she had made after winter break taking 

on the new classes with which she had chosen to end her first year in college and excited about her 

sophomore year ahead.   

As she spoke to her father in depth about life in general and what may lie ahead, she realized she had 

many opportunities to choose from.  She was limiting herself by choosing quickly and not considering what 

else she might want to do.  

“Life is a long path ahead and education is a gift, not an obligation.  Not everyone has that option to go 

to college or receive any further training in their life,” she thought.   

She realized that she could still dance in a company in the city where she chose to go to college.  It may 

not be the dancer’s life she had dreamed of, but it might turn out to be another chance that she had not 

thought of earlier.   

She was willing to take that risk.  Kathryn then made the decision she would continue with her college 

education and change the trajectory of her life so as to have many options open to her. 

She completed her 4-year college education with a Bachelors degree and graduated on the Academic 

Dean’s List of Scholars.   

After graduation she made her dance dream come true and danced in a very prestigious dance group in 

NYC.    

Kathryn realized that college had not stopped her dreams – it had enhanced her choices.   As time went 

by and her life moved forward she had taken on yet another field, one that was equally as important to 

her as dancing had been earlier on.   

She took on the role of fundraising for nonprofits, a world that she found just as exciting, challenging and 

at times, heartbreaking, but one that was incredibly important and well worth the wait. 
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The Dream Job    

It was Easter Morning and Kathryn sprung out of bed in excitement.  She proudly glanced at the new suit 

she had bought the other day, navy blue – not too dark – yet giving a look of 

professionalism.  Determination. A suit that screamed out – this is the one! She was prepared. Kathryn had 

her resume polished, her work examples ready for review, and “ready” for any questions that they could 

throw her way. 

She reached Logan airport with plenty of time to spare and waited to board the plane that may take 

her to her dream job!  And continued to wait. Finally, a voice from above said, “Flight 2344 is being 

delayed due to technical difficulties. This flight may be as late as 2 hours!” 

“2 hours!”  she said to herself in disbelief.  She couldn’t believe that this was happening.  Not today, of 

all days. 

Realizing that she needed to act quickly or lose out on an amazing opportunity, she asked the flight 

attendant, “are there any other flights leaving this morning for LA.?” There was! “Hallelujah”, she said 

with a sigh. “Except, the flight attendant continued, you will have to be put onto a waiting list.” 

Kathryn’s heartbeat was pounding in her head so loudly that she could barely hear that a flight was 

boarding at that moment to LA.  It was halfway across the airport – but if she ran - she might just make it. 

So, she ran as fast as she could and hoped that there was at least one empty seat left.  There was. “I’m 

finally on my way to LA,” she said under her breath. 

As she grabbed an airport cab and gave the driver directions to where the interview was to be held – 

she also called the recruiter who got her this interview to let him know what was going on. 

The recruiter assured her all would be ok and to get there as fast as she could.  The recruiter told her, “I 

will contact the organization and give them a heads up.”  “Thank you,” she said to the recruiter. 

When she finally arrived in the building where the interview was to take place and ecstatically gave her 

name to the receptionist, the receptionist looked puzzled. Kathryn thought to herself, “this can’t be good.” 

Kathryn explained why she was there and who she was there to see. The receptionist then said, “the 

founding director was not in the office. She went home for the day.” In fact, Kathryn further learned the 

founding director had never even mentioned she was holding an interview today. 

I asked her to see if the Founding Director’s executive assistant was still in the office.  After all it was not 

yet 5:00pm. Surely, she was still there. Apparently, she also left for the day. 

Still determined, Kathryn asked the receptionist, “Would you please call the Founding Director to inquire 

what may have happened.” 

The receptionist agreed.   When she reached the Founding Director she handed Kathryn the receiver and 

she spoke directly to her.  “I’m confused Kathryn, the Founding Director began, I thought we had already 

met?” 

mailto:kselvidge@bridge2bridgecopywriting.com


Kathryn Selvidge                                                                              kselvidge@bridge2bridgecopywriting.com 
www.bridge2bridgecopywriting.com                                                                                            646-269-7960 

Return to Top Page 14 of 67 

 

Unfortunately, we had not.  It turned out that there was a miscommunication that happened somewhere 

between the Founding Director and the recruiter.  She thought she had told the recruiter that the job had 

been put on hold. She hadn’t. 

As Kathryn’s heart sank on the way back to the airport, she realized that she did all that she possibly 

could that day short of being a licensed pilot.  She was not deterred from this experience. She was only 

temporarily side-lined. 
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The Human Realization 

In the very early years of my nonprofit career I saw that there were a lot of similarities between 

fundraising and the performing arts.  Fundraising, like performing, is a role that calls for being on time, 

bringing your best foot forward, and mostly being ready to juggle diverse interests and concerns from 

many types of individuals.  This made me feel right at home. 

However, one day when I went on a donor visit with my organization’s CEO, Peter, I saw another side I 

had not seen previously.  Peter, the CEO said, “Kathryn today will not be like any of your other donor 

visits. In fact, he continued, listen closely to what is being said in our meeting.  Afterwards, tell me what 

you think is different.”  

I listened very intently to what was being said between Peter and the donor, who was known as Dave. 

At first it didn’t seem as if there was anything in particular that stood out as different.   

Then the conversation took on a new tone, a much more serious one than I had anticipated.  Dave took a 

picture off of his book shelf and showed it to me and Peter. “This was my son, Chris”, Dave said.   “He 

was only 25 years old when he died.” 

Peter and I were silent for a moment.  Then Peter took Dave’s hand and said, “I’m so sorry for your loss, 

Dave.  I understand that Chris was a great and brave young man.” I wasn’t sure what to say next.  So I 

continued to listen. 

“It’s very hard for a parent to lose a child.  That’s not the way life is supposed to be.” stated Dave. 

“You’re right Dave, it isn’t the way life is supposed to be.” said Peter. 

I felt overwhelmed by the emotion in the room.  How were we to move forward with this meeting now? 

Peter said, “How can I be of help to you today Dave?”. 

Dave slowly answered with heartfelt emotion in his voice, “You can promise me that with every donation I 

make to your organization, 100% will go towards fighting juvenile diabetes. Promise me that Peter.  I 

will fight with what I have left, my heart, my money and the spirit of my son Chris.” 

Peter reached his hand out to shake Dave’s hand.  And with the greatest sincerity I have ever heard in 

the 3 -years that I worked for my CEO, Peter said, “I will do all that I can to continue this fight against 

this debilitating disease.  One that unfairly robbed your son of his full potential. As well as you the 

lifetime joy of your son.” 
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As Peter and I walked toward the elevator bank to exit the building, he said to me “what did you learn 

from that exchange?” 

I said, “The realization that humankind plays such an intricate importance to our daily lives.  We really 

can’t take anything for granted, for we never know what tomorrow will bring our way.” 

“Yes, that’s right.  Fundraising is only a portion of why we make these visits.  Our donors are our reminder 

of our own humanity. The importance of believing in what you do will one day help make a better 

tomorrow.” 
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Contact and Communication Policies  

As we work together, it is important that we have fast and easy communication. During our project, I am 

available Monday through Friday, from 9 a.m. to 4 p.m. Pacific time. By far, the best way to reach me is 

by phone (646) 269 – 7960. 

 

Discussing the Project and Questionnaire  

To get started with a potential project, I will send you a complete Discovery Questionnaire. This will help 

both of us clearly define the scope of the project and ensure maximum results.  

I will send you a link to the Questionnaire through Google Docs (or an MS word file email if you prefer). 

Please return it to me as quickly as possible — for most clients, that is between 1 and 3 business days.  

After I receive the Discovery Questionnaire, I review and study your answers, plus any other applicable 

initial research needed. From there, I will outline a short Project Roadmap. This will save you time and 

help you see that I fully understand the project. It will also be the basis for our Launch Call.  

Between 3 and 10 business days after I receive the Discovery answers, we will schedule a 20-minute 

Launch Call. During this call, we will discuss the Project Roadmap. I will listen to any additional directions 

and insights you have on the project.  

Following that call, I will draft and send you an Agreement. If your legal team has an Agreement, we can 

use that.  

 

Investment and Getting Star ted  

The Agreement will contain all the specifics on what exactly I will deliver, including project deadlines. It 

will also list your investment for the project and terms of payment. (Note: I require 50% of the project 

total to begin. Most of my clients prefer to pay by direct bank transfer or overnight payment).  

Once we have both signed the Agreement, I will begin working on your copy as agreed.  

 
 

 

 

HOW I WRITE 
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Research  

My research process is very comprehensive. I begin with a complete review of your website and any 

other materials you send me. From there, I will research the market, including your competitors. In some 

cases, I will ask to visit with your development team, donor volunteers, and members of your board 

committee.  

As needed, I will reach out to you for additional details, any program or fundraising proposal samples as 

well as any other resources. 

You can be confident that I’ll quickly and effectively understand your project, your voice, and your 

donor’s core emotional purchase drivers.  

 

Collaboration  

As we work on this project together, communication is critical. Some of my clients are very busy and 

prefer to hand off the project to me and review the first draft, with very little communication in between. 

Others like dealing with me on an almost-daily basis and prefer to be involved at just about every step 

of the way.  

Which are you?  

Please send me an email and let me know how often you’d like to communicate and what the best way is 

to reach out to you (i.e., email, phone, social media, text, etc. …).  

One other point ... I require that you assign me a single point of contact on your team. I will communicate 

directly with that person, and they will deal with your other team members as needed to obtain 

information and approvals.  

Finally, I strongly encourage you to become familiar with Google Docs, if you are not already. I do all 

my writing with this word processing tool. It allows us to track changes, comment, and collaborate in real 

time. It can be shared with various team members, and the working document is always the current 

document — no need to worry about sending the wrong files or things getting lost.  

 

Review of  First Drafts  

Typically, you’ll receive the first draft in 10-14 business days, depending on the project size and scope.  

When you get the first draft, please review it carefully. Also, have any applicable team members review 

it. The most important thing at this stage of the game is making sure that the tone, message, and the 

direction are right. We’ll fine-tune during the second draft ... and third draft, as needed.  

mailto:kselvidge@bridge2bridgecopywriting.com


Kathryn Selvidge                                                                              kselvidge@bridge2bridgecopywriting.com 
www.bridge2bridgecopywriting.com                                                                                            646-269-7960 

Return to Top Page 19 of 67 

 
 

Revisions  

After you review any initial drafts, it is likely that you’ll want some things changed. Please note those 

changes using the comment feature inside of Google Docs. You can also suggest changes using the Edit 

Mode feature, which I’ll turn on when I share it with you.  

I will review all your suggested changes within 24 hours of you submitting them to me. I will make my 

adjustments within 2-4 business days, depending on the breadth and complexity of your suggested 

changes.  

In all cases, I recognize that these are your donors and will defer to you as much as possible.  

Sometimes, there are cases where my clients make suggestions that I know will not work and will hurt 

profits. In those cases, you can expect me to be bold and direct in my feedback. When clients insist on 

changes that I feel will not work, I always recommend a simple A/B split test. Let the market vote.  

 

Additional Reviews  

After the first round of changes, there may be some additional fine-tuning needed. You can be confident 

that I will gladly work with you until you are delighted with the copy. In most cases, my clients find that 

one review cycle is enough. When more are needed, it is usually just one or two, and the process goes 

quickly. Typically, we can get to a final copy within 1-3 business days.  

 

Final Approval  

Once all revisions are done, I will submit a final draft to you. At this point, you approve the copy by 

sending me an email stating that everything is ready for distribution.  

Once I receive this final approval from you, I will invoice you for the remaining 50% of the project 

investment. The invoice is due upon receipt. I will make every effort to be prompt in responding to your 

requests and assume that, as a professional, you will do the same with my invoices.  

In most cases, the final copy is sent to a designer for formatting. I strongly encourage you to send me a 

PDF of the final version. I will double-check that any graphical elements added by your design team 

enhance the copy and make it more effective.  

If I see something that is distracting and may hurt your response rates, I’ll be direct in letting you know. If 

requested, I’m happy to work with your design team to make any changes needed to make the end 

version as effective as possible.  
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Transition to New Projects 

Once the project is done, I provide all of my clients with a complimentary follow-up consultation. We 

spend a few minutes on the phone and discuss what went well and where improvements can be made.  

We review the Discovery Questionnaire and discuss additional ways to uncover new revenue. Where 

appropriate, we map out a new project to ensure that you continue to have excellent copy that meets 

your goals and grows your business.  
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I specialize in the following services: 

Service Description Estimated Investment 

Fundraising Package—House File $2,000-$5,000+ 

Fundraising Package—Acquisition  $2,000-$5,000+ 

Capital Campaign Projects $2,500-$5,000+ 

Acknowledgement Letter $1,500-$2,500 

Matching Gift Appeal $1,500-$2,500 

Lapsed Donor Letter $1,500-$2,500 

Membership Renewal $1,500-$2,500 

Reminder Letter $1,500-$2,500 

Special Appeal $1,500-$2,500 

Site Audit $1,500-$3,000 

Website—Home Page $1,500-$3,500 

Web—Other Pages $750-$1,250/page 

 

  

SERVICES & INVESTMENT CHART 
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I also provide: 

Service Description Estimated Investment 

Welcome Kit $2,000-$5,000 

Year-End Appeal $1,500-$2,500 

Brochure $750-$1,500/page 

Newsletter/E-Newsletter $600-$1,500/page 

Case Study/Success Stories $1,200-$2,000 

Grant Application $5,000+ 

Event Invitations/Messaging $1,000-$3,000 

Speeches/Public Relations $3,000-$5,000 

Annual Reports $2,500-$3,500 

Organization Histories $1,200-$2,000 

Case Statement $1,200-$2,000 

Press Release $500-$1,000 

 

This schedule is an estimation and may vary depending on the size of the project and how much research 

is involved. My services are not limited to this chart, but it can serve as a guideline for those not listed. 
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WRITING SAMPLES 
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The ProEmp Journal, July 1999, Vol. 4 N0. 7, Feature Article 

 

The View from the Other Side 

By Kathryn Davids-Selvidge 

 

Clients speak out, confirming that PEOs develop into the business owner’s “must have” 

necessity of the millennium. 

 

The true quality of our work can only be measured by those we have the pleasure to serve.  If 

that’s not already the motto of the PEO industry towards its clients, then it probably should be. 

Clients around the country seem to feel that PEOs are the best thing since sliced 

bread.  Despite our efforts to unearth any negative truths via clients’ anonymity, they still had 

nothing but positive feedback for PEOs.  Not only do they swoop in and save the day, but they 

help to make for a much better tomorrow. Whether you’re a seasoned veteran of the business 

world or someone who has decided to take the plunge of a new adventure, contracting with a 

PEO can save hours of tedious tasks. 

“Our overhead has been slightly higher than before, but revenues are made up in 10-fold due 

to [Worthington, Ohio-based] TEAM America’s efforts in the time-consuming areas that 

ordinarily might decrease company revenues,” says the owner of a promotional products 

company in Dallas, Texas.  He went on to add that TEAM America completely concentrates on 

HR for his company and since contracting with them two years ago, he claims to have only 

spent one-hour total on HR services. “Freeing-up employee time and allowing them to focus on 

activities that make the company money and increase it proficiency,” he says.  “That’s what it’s 

all about!” 

As every PEO already knows, potential clients would need to hire a “specific person” for each 

and every human resource discipline and more often than not, they can afford to do just 

that.  What if an employee issue arose and that “specific person” couldn’t handle it? With a 

PEO, a business owner can now concentrate on running their business and making it grow  
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without the every-day worries of HR services overshadowing their productivity time.  PEOs 

alleviate employer’s HR responsibilities by being an expert on how to approach, handle, and 

present those areas the best way possible for all involved. 

One president of a wholesale distribution company in south New Jersey states that “without 

[Burlington, New Jersey-based] Human Resources Alternatives, Inc. (HRA), our legal fees 

would be astronomical.”  Citing one example of an employee-related issue that arose on the 

worksite, he relayed how “a married employee was hitting on the women in the field, HRA 

came to the rescue and dealt with the problem face to face before it became a full-blown 

sexual harassment suit.  Not only did they handle it in a swift and lawful manner, evading any 

of the legal reparations of a lawsuit, but they also taught the company how to prevent such 

future problems from recurring.” HRA gave him the resources that were initially unavailable to 

him before using a PEO.  Now, he cannot fathom what it would be like without one. 

Clients view their PEO as an easy way to outsource employee-related issues, no matter the 

size of the company, addressing the circumstances and guiding the way for them to resolve 

the issue as soon as possible without astronomical legal expenses.  They help to keep the 

company on the “straight and narrow,” so to speak. 

Furthermore, PEOs are valued for lowering insurance costs – a major issue with 

employers.  Fortune 500 benefits are also a significant reason for using a PEO.  Salaries are 

likely to increase due to diminishing HR costs, creating more opportunity for employees to 

participate in 401(K) plans, dental, and other voluntary benefits.  All these factors stimulate and 

increase employee morale. 

The project manager of a service maintenance company in Laguna Beach, California says that 

Irvine, California-based “FullTime Solutions, Inc. (FTS) has saved us countless hours of 

shopping and administrative time by putting several different vendor functions under one 

roof.  By hiring FTS as our offsite human resource department, payroll, workers’ compensation, 

employee policy manuals, health/dental/vision insurance, labor law guidance, OSHA compliant 

safety programs, among other benefits, are all taken care of …. As a small employer, it is 

difficult to attract and retain quality employees.  FTS gave us an edge by providing big 

company’s benefits at a small business price tag.” 

Another satisfied client adds that as assistant supervisor to a small distribution company, HRA 

has made their life easier.  “For one, we now have a 401(K) plan, which was out of reach for a 

small company like ours. And whenever we have a question about our benefits, we just call, 

and it’s taken care of.  The service is superb.” 

So if PEOs are the answer to every business owner’s headaches, why isn’t everyone using 

one?  What could possibly prevent someone from not wanting to pass the buck on their worst  
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monotonous paperwork, payroll problems, and risk management situations, or lower the cost 

of insurance overhead to ensure its staff the best plans available to them on the market, in 

order to reel in that most qualified employee? 

The owner of a south New Jersey products company’s primary concern about using PEO 

services was the “too-good-to-be-true” theory.  “Can they actually deliver when you really need 

them to?” he asks. “And will I lose control of my business to an outsider?” 

“Expanding my business to become a franchise was both daring and frightening,” relayed a 

president and CEO of a New Jersey limousine leasing company.  “I had all the makings of 

success except how to make my change-overs smoothly and quickly without any bumps along 

the way. Then came [Woodbridge, New Jersey-based] EPIX (formerly EMI/PTI) to the 

rescue!  Their professionalism and tenacity pulled us through painlessly. They have come 

through with every promise they made. Their level of service is unbeatable!” 

A Tulsa, Oklahoma mechanic and company owner says, “Initially, two things really caught my 

interest about [Durant, Oklahoma-based] Staff One.  First they handled all the workers’ comp 

claims so I didn’t have to. Second, after talking with Staff One, I realized that with all the 

changing regulations, taxes, and paperwork, we were probably not doing all of our employment 

paperwork properly.  Their administrative fee is cheap in comparison, and the peace of mind is 

priceless.” 

In addition, the need for highly qualified employees, specialists even, is critical for employers 

who don’t have the time nor the qualifications for searching them out of the potential 

applicants.  In marched the experts, the PEOs, surveying the situation and providing the best 

of the best. 

As one TEAM America client from Columbus, Ohio points out, “I am an engineer, not an 

employment agent.  I do not feel qualified or comfortable to seek out the proper people for my 

needs, yet I know that with TEAM America in my corner, I can concentrate on being what I am 

good at and still get the best person for that job.” 

Bringing out the “humanity” in human resource services seems to be what PEOs strive 

towards.  Better people create better service. After all, the customers are always right! 
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The Influencers 

19 Influential Individuals who have made all the difference 

All Profiles by: Kathryn Davids-Selvidge and Joe Angione 

The ProEmp Journal, 1999, Vol.4 No. 10, Cover Story
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